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. Tém tiit
Ngdy nhan: 53052104 Bai viét nham kiém dinh mé hinh Ii thuyét, phét trién thang do va
Ngay nhan lai: p{lén tigh cac thénhAphé? tai s:éin thuong hi¢u doi V(’y‘i san phf?lm tl"%;li
26/06/2014 cay tuoi VN: Nghién ctru truong hop thanh long Binh Thuédn. Két
Ngay duyét dang: qua cho thay c6 moi quan h¢ giira cac thanh phan tai san thuong hiéu
10/07/2014 thanh long Binh Thuén: Nhan biét thuwong hiu; chat lugng cam
Ma so: nhén; lién tudng thuong hi¢u; va long trung thanh thuong hi¢u. Bén
0514-M-21 canh do, tac gia phat hi¢n céc thanh phan nay c6 tac dong dén tai san

thuong hicu tong thé.

Abstract
The paper aims at testing the theoretical model of brand equity and
Tir khoa: developing a measure for brand equity of Binh Thuan dragon fruit
Tai san thuong hi¢u, san and relationship between components of brand equity. The research

pham thanh long Binh Thuin.  resylts based on SEM demonstrate relationships between the
K ds: following components of the brand equity of Binh Thuan dragon
eywords: A fruit: Brand awareness, perceived quality, brand association and
Brand equity, Binh Thuén
dragon fruit, brand loyalty. The results also show that these components do affect
the overall brand equity.
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1. PAT VAN DE

Thanh long 13 cdy trdng dic san c6 loi thé canh tranh dtng thtr nhat trong 11 loai
trai cay nuoc ta da dugc Bo Nong nghiép & Phat trién nong thén xac dinh trong hoi
nghi trai cay c6 loi thé canh tranh t6 chtc tai TP.HCM ngay 07/06/2004. Thanh long
dem lai hiéu qua kinh té cao va ning cao thu nhap déng ké cho néng dan ving canh
tac. Pdc biét ¢ tinh Binh Thuén, thanh long gop phan chuyén dbi co cau cdy trong
trong nong nghiép va lam thay d6i bo mat nong thon cuia cac huyén trong tinh.

San lugng thanh long trong nhimg nim qua phét trién nhanh, néu nhu muc thu
hoach nam 2007 1 141.283 tin thi dén ndm 2012 1én 379.604 tin v&i dién tich trong
15.807ha (Cuc Théng ké Binh Thuan, 2012). Tuy nhién, chit lugng, miu ma thanh
long khong dong nhat theo yéu cau cia thi truong, thiéu quan 1i vé vé sinh an toan thuc
pham tir khau san xudt dén khau tiéu thy san pham, chua c6 chuong trinh quang b
thuong hiéu hop 1i nén chwa tao dugc hinh anh tét cia trai thanh long trong tri nhé
ngudi tiéu dung, chua tao duoc long trung thanh cua khach hang d6i véi san pham,. ..
tir 46 dan dén gia tri hang hoa con thip (S¢ Nong nghiép & Phat trién nong thén Binh
Thuén, 2010).
2.CO SO Li THUYET VE TAI SAN THUONG HIEU VA MO HINH NGHIEN CUU PE XUAT

2.1. Tai san thwong hiéu (Brand Equity)

Khai niém tai san thuong hi¢u xuét hién vao nhitng nam 1980 va co rat nhiéu dinh
nghia khac nhau (Keller, 1993). Theo David Aaker (1991, 1996), tai san thuong hi¢u la
gi4 tri ting thém do thuong hiéu mang lai; Blackston (1992) cho rang tai san thuwong
hiéu 1a y kién ciia khach hang vé thuong hiéu. Keller (1993) dinh nghia tai san cta
thwong hiéu chinh 14 kién thirc ciia khach hang vé thuong hiéu dé. Kién thirc nay bao
gdm hai thanh phan chinh: (1) Nhan biét thwong hiéu, va (2) An twong vé thwong hiéu.
Theo Keller, thwong hi¢u c6 gia tri cao khi khach hang nhan biét nhiéu vé thuong hi¢u
d6 cling nhu ¢6 4n tuong tot vé cac thudc tinh ma thuong hiéu cung cép lgi ich cho ho;
Simon & Sullivan (1993) chimg minh tai san thwong hiéu chinh 1a phan loi ich gia
tang; con Park & Srinivasan (1994) phan tich tai san thwong hi¢u chinh 1a phan chénh
léch gitta sy yéu thich thuong hiéu tong thé va sy yéu thich thuong hiéu dwa trén cac
thudc tinh khac nhau noi riéng. Nhin chung céc nha khoa hoc déu cho rang tai san
thwong hiéu 1a gid tri loi ich ting thém tir mot san pham vi ¢6 tén hiéu (Srivastava &
Shocker, 1991).
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Khi nghién ctru v& tai san thuong hiéu thi Lassar & cong su (1995) di dwa ra 2 cach
tiép can dudi goc do tai chinh va goc d6 ngudi tiéu ding.

Goc do tai chinh: Tai san thuong hi¢u dugc xem nhu tai san cia doanh nghiép.
Simon & Sullivan (1993) da stir dung ki thuat can cu trén gia tri cia thi trudng tai chinh
dé xac dinh tai san thuong hi€u cua mot doanh nghiép, ki thuat xac dinh nay da tach
gi4 tri tai san thuong hi¢u khai gia tri tai san khac ciia doanh nghiép. Phuong phap nay
da tach gia tri ¢ phan cua doanh nghiép thanh nhiing tai san hitu hinh va tai san vo
hinh, r6i sau d6 lai tach tai san thuong hiéu khoi cac tai san v6 hinh nay (Hoang Thi
Phuong Thao & cong su, 2010).

Géc do nguoi tiéu ding: Aaker (1996) cho ring tai san thuong hiéu nhu mot tip
hop nhitng yéu t6 dwoc hodc mat lién quan dén thuong hiéu (tén va biéu tuong) duoc
cong thém vao hodc trur bét ra khoi gid tri ciia san phém/dich vu ddi véi mot doanh
nghi¢p hodc cac khach hang cua doanh nghi¢p do. Keller (1993) da dua ra 2 cach do
ludng tai san thuong hiéu: Truc tiép va gian tiép. Po ludng gian tiép thong qua viéc
xéac dinh cac ngudn lyc tiém an cua tai san thuong hiéu bang cach do ludng nhan biét
thuong hiéu cua ngudi tiéu dung, cac dic tinh cua thwong hiéu va mdi quan hé giira
cac lién tuong thuong hiéu ciia ngudi tiéu dung. Trong khi d6, do ludng truc tiép tap
trung vao danh gia phan tmg ciia nguoi tiéu ding ddi véi cac hoat dong marketing ctia
doanh nghiép.

Silverman & cong su (1999) lap luén tai san thuong hi€u dya trén khia canh nguoi
tiéu ding c6 thé tiép can theo hai quan diém khac nhau: (1) Dua vao nhén thirc cia
ngudi tiéu dung (nhan biét thuong hiéu, lién twéng thuong hiéu, chat lugng cam nhan,
long tin vao thuong hi€u); va (2) Hanh vi cta nguoi tiéu dung (long trung thanh vai
thuong hiéu va sy sin sang tra gia cao).

Trong phan nghién cru ciia minh, tac gia phan tich dia theo quan diém nhan thirc
cua nguoi tiéu dung.

2.2. Cac thanh phin cia tai san thwong hiéu

David Aaker (1991, 1996) cho ring tai san thuong hiéu dugc do ludng boi 4 thanh
phan: (i) Nhan biét thwong hiéu, (ii) Chét lugng cam nhén, (iii) Lién twong thuong
hi€u, va (iv) Long trung thanh thuong hi¢u.

Keller (1993) giai thich tai san thwong hiéu chinh 14 kién thirc ctia khach hang vé
thwong hiéu d6. Kién thirc nay bao gdm hai thanh phan 13 nhan biét thwong hiéu, va 4n
tuong vé thuong hiéu.
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Lassar & cong su (1995) khi nghién ctru vé tai san thuong hiéu dya trén khia canh
khach hang cho rang tai san thuong hiéu nhu sy gia ting loi ich cam nhén cta khach
hang d6i véi thuong hiéu va bao gébm 5 thanh phan: (i) Chat lugng cam nhan; (i) Gia
tri cam nhéan; (iii) An tugng thuong hiu; (iv) Long tin vé thuong hi¢u cua khach hang;
va (v) Cam tudng cua khach hang vé thuong hiéu.

Sharp (1995) di d& nghi 3 thanh phéan cia tai san thwong hiéu bao gdm: (i) Nhan
biét thwong hiéu, (ii) Hinh anh thuwong hiéu, va (iii) M6i quan hé v&i khach hang.

Theo Berry (2000), tai san thuong hiéu bao gdm 2 thanh phan nhén biét thuong
hi€u va y nghia thuong hiéu.

Nguyén DPinh Tho & Nguyén Thi Mai Trang (2011) phat hién tai san thuong hiéu
d6i voi san pham tiéu dung (dau goi dau) tai thi trudng VN gdm 3 thanh phan: (i) Chat
lwong cam nhan; (ii) Nhan biét thwong hiéu; va (iii) Dam mé thuong hiéu.

2.3. M6 hinh va gia thuyét nghién ciru dé xuit

Khi nghién ctru vé tai san thwong hiéu, cac nha khoa hoc chii yéu thuc hién tai cac
qudc gia phat trién, trén cic san pham tiéu dung, san phdm cong nghiép nén céac thang
do khong phi hgp voi san pham trai cdy twoi VN. Vi vdy, can c6 mot nghién ciru thuc
nghiém dé kiém dinh mé hinh va phat trién thang do tai san thuong hiéu va cac thanh
phan trén san pham trai cdy tuoi, nghién ciru dién hinh trudng hop thanh long Binh
Thuan. Trong nghién clru nay, tac gia st dung mo hinh tai san thuwong hiéu cua David
Aaker (1991, 1996) bao gom 4 thanh phan: (i) Nhan biét thwong hiéu; (ii) Lién tuéng
thwong hiéu; (iii) Chat lugng cam nhan; va (iv) Long trung thanh thuong hiéu vi mo
hinh nay duoc trich dan nhiéu nhét (Atilgan & cong su, 2005).

Tai san thwong hiéu (Brand Equity)

Keller (1993) cho rang tai san thwong hiéu chinh 13 kién thic ciia khach hang vé
thuong hi¢u d6. Brown (1991) nhan dinh tai san thuong hicu la 4n tuong cua khach
hang vé thuong hi¢u dai dién cho toan bo nhan thirc ctia ho vé thuong hi¢u va la co s&
dé thuc day ho tiéu dung hay sir dung san pham/dich vu giita cac san phdm cia cac
thuong hi€u canh tranh khac c6 mat trén thi truong. Theo Srivastava & Shocker
(1991), tai san thwong hiéu nhu 1a gia tri loi ich ting thém tir mot san pham c6 tén
hiéu.
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Trong khi d6 Edell (1993), Yoo & cong sy (2000) déu cho ring tai san thuong hiéu
1a sy d4nh gia khac nhau ciia nguoi tiéu ding d6i véi san pham c6 thuong hiéu va san
phém khong c6 thuong hiéu véi cung mot dac tinh.

Toém lai, nghién ctru ctia cac nha khoa hoc déu ham y tai san thuong hi¢u thé hién sy
chon loc c6 y chi va tinh cdm cua khach hang danh cho thuong hi¢u trong mot tap hop cac
thwong hiéu canh tranh khac (Davis & Doughlass, 1995). D6 ciing 1a diém nhan giai
thich bao quat tai san thuong hiéu nhu 14 két qua ciia nd lyc marketing ctia doanh nghiép
nham xdy dung nhimg nhén thirc, hanh vi tich cuc ciia nguoi tiéu dung dbi véi thuong higu
va gidi thich gia tri v6 hinh vi sao nguoi tiéu dung chon mua thuong hi¢u nay ma khong
chon mua thuong hi¢u khac.

Nhdén biét thwong hiéu (Brand Awareness)

Theo Aaker (1991), nhan biét thuong hiéu 1 kha ning ngudi mua tiém ning nhan
ra va hoi tuong mot thuong hidu nhu 12 bd phan két ciu cua san phim nao d6. Nhu
vay, nhan biét thuong hi¢u thé hién strc manh cua thuong hi€u hién dién trong tam tri
ctia khach hang (Hoang Thi Phuong Thao & cong su, 2010). Pong thoi, nhan biét
thuong hiéu ciing néi 1én kha ning nguoi tiéu diung c6 thé nhan ra va nhé lai mot
thuong hi€u trong nhom cac thuong hi€u c6 mat trén thi truong (Aaker, 1991; Keller,
1993; Rossiter & Percy, 1987). Keller (1993, 1998) chi ra nhan biét thuong hiéu déng
vai tro quan trong trong quyét dinh ctia nguoi tiéu dung va bao gdm ca nhan ra thuong
hi€u va nh¢ lai thuong hiéu.

Khi nguoi tiéu diung quyét dinh chon mét thuong hiéu nao do, thi diéu dau tién ho
phai nhan biét dugc thuong hiéu d6 vi vay nhan biét thuong hiéu 1a yéu t6 dau tién dé
nguoi tiéu dung phan loai mét thuong hi€u trong nhom céc thuong hi€u canh tranh
(Nguyén Dinh Tho & Nguyén Thi Mai Trang, 2011). Nhan biét thuong hiéu 1a mot
thanh phﬁn cua tai san thuong hiéu (Aaker, 1991, 1996; Keller, 1993, 1998; Yoo &
cong su, 2000; Nguyén DPinh Tho & Nguyén Thi Mai Trang, 2011). Do vay, tac gia
dua ra gia thuyét H;.

Hi: Mire d¢ nhdn biét ciia nguwoi tiéu dimg vé thirong hiéu cé anh hwéng triee tiép
lén tai san thwong hiéu (+)

Lién twong thwong hiéu (Brand Associations)

Aaker (1991, 1996) cho rang lién twong thuong hiéu 1a bat ctr cai gi lién két trong
tri nhé ctia ngudi tiéu ding vé thuong hiéu va hinh anh thuong hiéu nhu mét phan cua
lién tuong thuong hi¢u. Theo Keller (1993, 1998), lién tudng thuong hi¢u la nhiing
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thong tin vé thuong hiéu xuat hién trong tri nhé ctia ngudi tiéu dung va né chira dung y
nghia clia thuong hi¢u ddi véi ngudi tidu dung.

Bén canh do, lién tudng thuong hi¢u cod thé duoc xem xét trong tat ca cac hinh thuc
va ddc tinh cia san pham hodc nhiing dic tinh riéng biét ciia ban than san pham (Chen,
2001). Lién tuong thuong hiéu duge cho 14 yéu t6 co ban cho viéc quyét dinh mua sim
clia ngudi tiéu dung, cho 10ng trung thanh cua ngudi tiéu dung ddi véi thuong hidu va
tao ra gia tri cho doanh nghiép (Atilgan & cdng su, 2005). Aaker (1991, 1996) da li¢t
ké nhiing loi ich cua lién tudng thuong hi¢u mang lai nhu: HO tro qué trinh thu thép,
léy lai thong tin, tao sy khac bi¢t thuong hi€u, tao ra li do dé nguoi tieu dung mua, tao
ra cam giac/thai do tich cuc cta nguoi tiéu dung ddi véi thuong hiéu, va cung cép nén
tang cho vi¢c mé rong.

Pong thoi, lién twong thuong hiéu s& gitip tao ra gia tri ciia doanh nghiép, khach
hang ciing nhu 1am ting gia tri thwong hiéu bang cach gitp khach hang phan biét cac
thuong hi¢u khéac nhau, tao cam gidc va thai dg tich cuc trong tri nhd nguoi tiéu dung
va cung cap li do dé ngudi tiéu ding mua ching (Tong & cong su, 2009). Lién tuong
thuong hiéu 1a mot thanh phan cua tai san thuwong hiéu (Aaker, 1991, 1996; Keller,
1993; Yoo & cong su, 2000; Nguyén Dinh Tho & Nguyén Thi Mai Trang, 2011). Vi
vay, tac gia dua ra gia thuyét Ho.

H>: Mire d§ lién twéng cia ngueoi tiéu ding vé thwong hiéu ¢é anh huéng triee tiép
lén tai san thwong hiéu (+)

Chit lwong cim nhén (Perceived Quality)

Chét luong cam nhan dugc dinh nghia nhu sy cam nhéan chi quan ctia nguoi tiéu
dung ddi véi chat lugng ciia san pham (Zeithaml, 1988). Hoang Thi Phuong Thao &
cong su (2010) cho réng chét luong cam nhan chinh 1a cdm nhan cia nguoi tiéu dung
vé kha nang mét thuong hiéu san phdm dap tmg sy mong doi cta ho. Tuy nhién, chét
luong that sy cia mot thuong hi¢u ma nha san xuét cung cép va chat luong cam nhan
thuong khong trung nhau, 1i do don gian vi khach hang khong phai 1a chuyén gia trong
linh vuc ndy, vi viy chét lugng ma khach hang cam nhan méi 13 yéu t6 ma khach hang
lam cin cir dé tiéu dung (Nguyén Pinh Tho & Nguyén Thi Mai Trang, 2011).

Bén canh d6, Nguyén Dinh Tho & Nguyén Thi Mai Trang (2011) ciling chi ra mot
thuong hi¢u dugc nguoi tiéu dung cam nhén cé chét luong cao thi ho sé€ biéu hién cam
xtc ctia minh vi thiy rang thuong hiéu d6 c6 nhimg dic tinh lam ho thich thu va muén
s& hitu hon cac thuong hiéu khac. Pong thdi, Zeithaml (1988) ciing cho rang chét
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lugng cam nhan 1a mot thanh phz‘in cua gia tri thuong hi¢u va chét lugng cam nhan cua
khach hang ddi voi mot san phém cao s€ lam cho khach hang lya chon thuong hi¢u do
hon 1a cac thuong hi¢u canh tranh khac. Chat lugng cam nhén 1a mdt thanh phﬁn cua
tai san thuong hi¢u (Aaker, 1991, 1996; Yoo & cong su, 2000; Nguyén Pinh Tho &
Nguyén Thi Mai Trang, 2011); do vdy, tic gia dua ra gia thuyét Hs,

Hs: Chdt heong thwong hiéu ma khach hang cam nhdn c6 dnh hiong truec tiép lén
tai san thwong hiéu san pham dé (+)

Long trung thanh thwong hiéu (Brand Loyalty)

David Aaker (1991) cho rang long trung thanh thwong hiéu nhu su gan két thém cua
ngudi tiéu dung dbi véi mot thuong hiéu.

C6 2 céch tiép can long trung thanh cta khach hang di voi mot thuong hiéu: (i)
Duya vao thai do cua nguoi tiéu dung; va (ii) Dya vao hanh vi cua nguoi tiéu dung
(Chaudhuri & Holbrook, 2001; Kabiraj & Shanmugan, 2011)

Céch tiép can thir nhat xem xét long trung thanh cua khach hang ddi véi thuong
hiéu dya vao hanh vi nhin manh dén long trung thanh cta nguoi tiéu dung dbi véi
thuong hi¢u thong qua hanh dong mua lap lai, st dung thuong xuyén thuong hi¢u ctua
mét san phidm (Chaudhuri & Holbrook, 2001; Kabiraj & Shanmugan, 2011). Theo
Oliver (1997), long trung thanh thuong hiéu nhu 10i cam két ctia khach hang mua hoic
sir dung thwong hiéu mot san pham trong twong lai, mic du anh huéng boi nhitng tinh
hudng va tac dong cua thi trudng co thé lam thay doi hanh vi bat thudng cia khach
hang.

Trong khi d6, dinh nghia long trung thanh dya trén khia canh thai d6 cua nguoi ti€u
ding mudn nhan manh dén y dinh ctia ngudi tiéu ding trong viéc tiéu ding san pham.
Rossiter & Percy (1987) nhan manh long trung thanh ciia khach hang dbi v6i thuong
hiéu dugc thé hién qua thai d6 thién cam cua nguoi tiéu dung ddi véi thuong hi¢u va s€
sit dung thuong hiéu d6 qua thoi gian. Pong thoi, Yoo & cong sy (2001) ciing cho
rang 1ong trung thanh thuong hiéu thé hién khuynh huéng trung thanh ciia khach hang
ddi voi thuong higu.

Long trung thanh thwong hiéu dong vai trd quan trong ddi voi sy thanh cong cua
mot thuong hi¢u va thuong hiéu nao tao dugc long trung thanh cia nguoi tiéu dung
cang cao thi lgi nhuan cang cao (Nguyén DPinh Tho & Nguyén Thi Mai Trang, 2011).
Do vay long trung thanh thuong hiéu 1a mot phan cia tai san thuong hiéu (Aaker,
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1991, 1996; Yoo & cong su, 2000; Nguyén Pinh Tho & Nguyén Thi Mai Trang,
2011).

Trong nghién clru nay, tac gia thyc hién nghién ctru long trung thanh cua khach
hang d6i v6i thuong hiéu dua trén khia canh thai d6 cua ngudi tiéu ding. Do d6 gia
thuyét Ha4 duoc dat ra.

Hay: Long trung thanh cia ngudi tiéu ding doi voi thwong hiéu cé anh hieong triee
tiép lén tai san thwong hiéu (+)

Khi nghién ctru vé tai san thwong hiéu, Yoo & cong su (2000) cho rang c6 mdi quan
hé tac dong giita cac thanh phan cua tai san thuong hiéu. David Aaker (1991), Tan &
cong sy (2011) lam rd long trung thanh thuong hi€u con chiu tdc dong cua cac thanh
phan thuong hiéu khac cta tai san thuong hiéu nhu chat luong cam nhan, lién tudong
thuong hiéu, nhan biét thuong hiéu. Vi viy, tic gia dua ra gia thuyét Hs, He, H7.

Hs: Mikc @6 nhdn biét ciia nguoi tiéu ding vé thirong hiéu cé anh hwéng triee tiép
lén long trung thanh thuwong hiéu (+)

Hs: Mikc do lién tuong ciia nguwoi tiéu ding vé thuwong hiéu cé danh huong truc tiép
lén long trung thanh thwong hiéu (+)

H7: Mire d§ cam nhén ciia nguoi tiéu ding vé chat liong thwong hiéu c6 anh hwéng
truec tiép 1én long trung thanh thwong hiéu (+)

Ngoai ra, dé cam nhan chat luong cia mot thuong hiéu, ngudi tiéu ding phai nhan
biét dugc nd. Nghia 1a ho khong chi nhan dang ma con ¢ kha ning so sanh, phan biét
chung véi cac dac diém vé chit luong so véi cac thuong hiéu trong cing mot nhom
canh tranh (Nguyén Dinh Tho & Nguyén Thi Mai Trang, 2011), va khi khach hang
nhan biét vé thuong hiéu va cam nhéan chat luong thuong hiéu t6t s& 1am cho ho dé
dang lién tuong dén thuong hi¢u nay (Tong & cong su, 2009; Yoo & cdng su, 2000).
Tac gia da dwa ra gia thuyét Hs, Ho, Ho.

Hs: Mirc d¢ nhdn biét ciia nguwoi tiéu dimg vé thirong hiéu cé anh hwéng tric tiép
lén chdt lwong cam nhén ciia khdch hang vé thwong hiéu (+)

Ho: Mirc d¢ nhdn biét ciia nguwoi tiéu ding vé thieong hiéu cé anh hwéng triee tiép
lén lién twong cia khéach hang vé thirong hiéu (+)

Hio: Mire d3 cam nhén cia khdach hang vé chat leong thirong hiéu cé dnh hwong
truec tiép 1én sw lién tuwong cia ho vé thwong hiéu (+)
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Nhan Biét
Thwong Higu

Lién Twdng
Thwong Hiéu

Tai San
Thwong Higu
(BE)

Chat Lwrong
Cam Nhan

Léng Trung Thanh
Thuong Hiéu

Hinh 1. M6 hinh va gia thuyét nghién ciru dé xuit caa tac gia

Nguon: Xay dung cua tac gia
3. PHUONG PHAP NGHIEN CUU

3.1. Quy trinh nghién ctru

Nghién ctru két hop giita phuong phap dinh tinh va dinh luong. Nghién ctru dinh
tinh théng qua thao luan nhom voi 10 khach hang tiéu ding thudng xuyén san pham
thanh long Binh Thuan. K¢ tiép, thuc hién nghién ctru dinh lugng so bo véi 100 déap
vién 1a khach hang tiéu dung tryc tiép thanh long Binh Thuén thudong xuyén theo
phuong phap 1dy mau thuén tién bang ki thuat phong van truc tiép thong qua bang cau
hoi dé danh gia tinh nhat quan va ciu trac thang do. Str dung két qua nghién ctru dinh
luong so bo 1am dir li¢u thuc hién nghién ctru chinh thure.

Nghién ctru chinh thirc dugc thuc hién vai 400 dap vién (trong d6 338 phiéu tra 101
hop 18) trén dia ban TP.HCM va TP. Phan Thiét theo phuong phap 1dy mau thuan tién
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bang ki thuat phong vén truc tiép thong qua bang cau hoi dé kiém dinh mé hinh va gia
thuyét nghién ctru. Cu thé:

Tai TP. Phan Thiét, d6i trong khao sat 1 khach hang tiéu dung thuong xuyén san
pham thanh long Binh Thuan tai chg Phan Thiét, cira hang trai cdy twoi va cac diém
dimg chén cta khach du lich véi 200 dap vién (trong d6 160 phiéu tra 151 hop 1¢).

Tai TP.HCM, ddi twong khdo sat 1a khach hang tiéu dung thudng xuyén san pham
thanh long Binh Thuan tai chg ndng san, siéu thi cip 1, ctra hang trai cay twoi v&i 200
dap vién (trong d6 178 phiéu tra 101 hop 18).

3.2. Thang do

Trong nghién ctru nay, tac gia st dung thang do tir cdc nghién ctru trudc ciia Aaker
(1991, 1996), Keller (1993), Lassar & cong su (1995), Yoo & cong su (2000, 2001),
Nguyén Dinh Tho & Nguyén Thi Mai Trang (2011) dé do luong tai san thuong hiéu va
cac thanh phan. Tuy nhién, cac thang do nay duoc xdy dyng trén cic san pham tiéu
ding, san pham cong nghiép tai cac qudc gia phat trién nén s& khong phu hop voi
thuong hi¢u trai cdy thanh long tai thi truong VN. Chinh vi vdy tac gia thuc hién
nghién ctru dinh tinh va dinh luong so bo dé diéu chinh thang do cho phu hop véi
nghién ctru thyc nghiém tai VN.

Két qua nghién ciru cho thay 25 bién quan sat (cic phat biéu) dung dé do ludng tai
san thuong hiéu va cac thanh phan cua tai san thuong hiéu thanh long Binh Thuén;
trong d6: 7 bién do ludng nhan biét thwong hiéu, 4 bién cho lién tudng thuong hiéu, 4
bién cho 10ng trung thanh thuwong hiéu, 7 bién cho chit lugng cam nhan va 3 bién cho
tai san thuong hiéu téng thé da dwoc hinh thanh. Cac bién nay duoc dung dé thiét ké
bang cau hdi.

3.3. Ki thuét xir li dir liéu

Dir liéu sau khi thu thap tir ngudi tiéu dung san pham thanh long Binh Thun dugc
danh gia bang cong cu phan tich do tin cdy thong qua hé sé Cronbach’s Alpha, phan
tich nhan t6 kham pha EFA, phén tich nhan t6 khang dinh CFA va mé hinh ciu tric
SEM dé kiém dinh m6 hinh va gia thuyét nghién ciru.

4. KET QUA NGHIEN CUU
4.1. Kiém dinh dd tin ciy thang do ciia cac khai niém nghién ciru

Két qua kiém dinh dé tin cdy ciia thang do théng qua hé s6 Cronbach’s Alpha
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Kiém dinh do tin cdy ctia thang do tai san thuong hiéu va cac thanh phan cia tai san

thwong hién théng qua hé sé Cronbach’s Alpha. Diéu kién dé dat do tin cay 1a hé sb
Cronbach’s Alpha > 0,6 va tuong quan bién tong > 0,3 (Nunnally & Burnstein, 1994).
Két qua nghién ctru duge thé hién nhu Bang 1.

Bang 1. Két qua kiém dinh d§ tin ciy cta cac khai niém nghién ciru

T Ph
. rung .u’(rng Twong Alpha
K B binh thang sai thang P . 2
Bién quan sat X . X quan néu loai Nguon
do néu loai do néu A LR A
g _y bién tong bién nay
bien loai bién
Chit hrgng cam nhin QL: Alpha = 0,89
L1: Hinh d4 ja thanh
QLI: Hinh ding cua thanh ) o0 119379 07132 08725
long Binh Thuén rat dep
L2: Mau sic cua thanh 1
QL2: Mau'sdc cua thanh long ) o 00412093 07056 0.8734
Binh Thuén ruc r&
; A Yoo & cOng su
L3: Thanh long Binh Th Ong St
Q o one PR MR 218994 118177 06865 08760 (2000)
rat ngon va ngot /
Nguyéen Dinh
L4: H i cua thanh 1 x
QL4: Huong victa thanh long ), /o0 151651 06870 08757 Tho & Nguyén
Binh Thuén rat thanh va mat Thi Mai Trang
L5: Thanh long Binh Thua (2011)
QLS: Thanh long Binh Thuan ) co0 155400 06890  0.8755
c6 ham lugng dinh dudng cao
L6: Thanh long Binh Thui
QLG: Thanh long Binh Thuan =, 0,00 153417 06706 08776
6 thoi gian bao quan lau
QL7: Thanh long Binh Thuan
dr i d h A t.A
ap umg CUoC mau can e 519077 122864 06648 0.8783
dung san pham thanh long cua
t6i
Nhén biét thwong hi¢u AW: Alpha = 0,871 X
Yoo & cong su
AWI1: Toi biét d thanh
Lo it duge thanh o, 6005 95800 0.6694 08492 (2000)
long Binh Thuén Aaker (1991)
AW2: Téi c6 thé biét dugc Neuyén Dinh
hinh dang thanh long Binh 20,3994 9,2851 07082 08437  1ho & Nguyen
Thuan nhu thé nao Thi Mai Trang
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. A 1A - (2011)
AWS3: Toi biet duoe huong vi ) ¢\, 10,0080  0,6612 08514

cta thanh long Binh Thuan

AW4: Toi c6 thé nhan biét

dwoc mau sic cia thanh long 21,1036 9,7073 0,6338 0,8540

Binh Thuan

AWS5: T6i c¢6 thé phan biét
thanh long Binh Thuan t

1anh fong BInh Thudn ong ) s660  9,0831 0.6234  0.8590
sO cac san pham thanh long

khac

AW6: Toi biét dwoc logo

thanh long Binh Thuan nhu thé 21,0089 10,4955 0,5871 0,8607
nao

AW7: Tong quat, khi nhic dén

thanh long Binh Thuén, t6i c6 21,2811 9,5795 0,6819 0,8476
thé d& dang hinh dung ra n6

Lién tuéng thwong hi€¢u AS: Alpha = 0,913
AS1: Khi néi dén thanh long,

t6i nghi ngay dén thanh long 9,6331 4,6187 0,7807 0,8960

Binh Thuan

AS2: T6i dé dang hinh dung ra Yoo & cong su
hinh dang va mau sic cua 10,1538 4,2255 0,7948 0,8900 (2000)

thanh long Binh Thuan Lassar & cong

AS3: Khi nhic dén thanh long s (1995)

Binh Thugn, ©0i nghi ngay dén ) /¢ 44727 0,7996  0.8889
trai thanh long c6 vo qua day

va thoi gian bao quan lau

AS4: Khi nhic dén thanh long

Binh Thuan, t6i nghi ngay dén 10,5296 3,8582 0,8487 0,8723
vi ngot va mat cua nd

Long trung thanh LO: Alpha = 0,851 Yoo & cong su

LOI1: Téi luén nghi dén thanh (2000)
long Binh Thuan mdi khi co Nguyén Dinh

3 9,6361 2,8197 0,6554 0,8260 x
nhu cdu mua Thanh Long ’ ’ ’ ’ Tho & Nguyén
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LO2: Toéi sé khong mua san
phiam thanh long khic néu
thanh long Binh Thuén thi
khong co san tai ctra hiéu
LO3: Toéi sé mua lai thanh
long Binh Thuén

LO4: Toi s€ gidi thiéu thanh
long Binh Thuin dén nhimng
nguoi tiéu dung khac

10,5266

10,2219

9,6183

2,4340

2,7904

2,6996

0,7184

0,7050

0,6980

0,8020

0,8070

0,8084

Thi Mai Trang
(2011)

Tai san thwong hi¢u BE: Alpha = 0,804

BE1: That c6 y nghia khi st
dung thanh long Binh Thuén
thay vi thanh long khac, mac
du cac san pham thanh long la
nhu nhau

BE2: Du céc loai thanh long
nhin chung cé cung huong vi,
t6i van thich sir dung thanh
long Binh Thuén

BE3: Néu c6 san pham thanh
long nao d6 t6t nhu thanh long
Binh Thuan, t6i van chon
thanh long Binh Thuan

7,6213

7,5799

7,2308

0,8710

0,9209

1,1157

0,6732

0,6838

0,6086

0,7111

0,6957

0,7781

Yoo & cdng su
(2000)

Két qua Cronbach’s Alpha cho thdy cic thang do déu dat do tin cdy. Cac hé sb
trong quan bién tong déu 16n hon 0,3 (nhé nhat 1a bién AW6 = 0,5871), cac hé sb
Cronbach’s Alpha déu 16n hon 0,7. Vi vy tit ca cac bién quan sat nay duoc st dung

trong phan tich nhan t6 kham pha EFA tiép theo.

Két qud phan tich nhén t6 kham phd EFA

Két qua EFA cac bién thanh phén tai san thuong hiéu cho thiy 22 bién quan sat
duogc rat thanh 4 nhan t5. Cuy thé: 7 bién quan sat: QL1, QL2, QL3, QL4, QLS5, QL6,
QL7 duoc rat thanh 1 nhén té va dit tén 1a Chat luong cam nhan QL; 5 bién quan sat:
AWI1, AW2, AW3, AW4, AW7 duogc rat thanh 1 nhan t6 va dat tén 1a Nhan biét
thuong hiéu AW; 4 bién quan sat: LO1, LO2, LO3, LO4 dugc rat thanh 1 nhan té va
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va dat tén 1a Long trung thanh thwong hiéu LO; va cudi cung 6 bién quan sat ASI,
AS2, AS3, AS4, AWS5, AW6 dugc rit thanh 1 nhan t6 va duge dat tén 1a Lién tuong
thuong hiéu AS (do hé s tai nhan t6 cta cac bién AS4, AS2, AS3 va AS1 1a cao nhat
nén 4 bién nay la nhing bién chu yéu tao nén nhan t Lién twong thuong hiéu). Nhu
vay, két qua nghién ctru thyc nghiém cho thay 2 bién quan sat AW5 va AW6 theo cam
nhan cta khach hang thuéc nhan t6 Lién tuong thuong hidu. Va két qua EFA tai san
thuong hiéu cling cho thdy 3 bién quan sat BE1, BE2, BE3 duoc rit thanh 1 nhén t6 va
dat tén la Tai san thuong hi¢u BE.

Két qua EFA dugc sir dung bang phuong phap xoay Varimax, c6 gia tri hoi tu
Eigenvalue > 1 va tong phuong sai trich > 50%, nhur vay 5 nhan t6 thudc cac khai niém
nghién ctru duoc kiém dinh tir mé hinh thuc nghiém pht hop véi cac thang do tir
nhimg 1i thuyét nghién ctru trudc day. Két qua phan tich EFA dugc trinh bay trong

Bang 2 va 3.
Bang 2. Két qua EFA cac thanh phén tai san thwong hiéu
Bién quan sat Nhén €5
1 2 3 4

QLI 0,8063

QL2 0,7470

QL4 0,7389

QLS 0,7292

QL7 0,7252

QL3 0,7238

QL6 0,7179

AS4 0,8505

AS2 0,8276

AS3 0,7940

AS1 0,7899

AW6 0,5725

AWS 0,5669

AW7 0,7648

AW3 0,7592

AW?2 0,7517
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AW4 0,7510
AWI1 0,7495
LO3 0,7713
LO2 0,7525
LO4 0,7476
LO1 0,6940
Eigenvalue 4,3681 3,8203 3,6410 2,7138
% of variance 19,8551 17,3654 16,5501 12,3355
KMO 0,9391
Bartlett's Test Chi square 4188, 8215
df 231
Sig. 0,000

Nguon: Tinh toan cla tac gia

Bang 3. Két qua EFA tai san thwong hiéu

) Nhan tb
Bién quan sat
1
BE1 0,866
BE2 0,860
BE3 0,819
Eigenvalue 2,161
% of variance 72,030
KMO 0,705

Bartlett's Test Chi square 330,438
df 3
Sig. 0,000

Nguon: Tinh toan cla tac gia
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Két qua kiém dinh bang CFA
Do tin cdy tong hop va phuong sai trich cac thang do ciia cac khai niém nghién ciru
thanh phan tai san thuong hiéu cho thdy do tin cdy cia cac thang do dat yéu cau vé gia

tri nhu Bang 4.
Bang 4. Két qua CFA
. S6 bié Do tin cay Ph
Khai niém Thanh phin o bien ’ nrong
quan sat Cronbach Tdnghep 53 trich

Chét luong cam nhan QL 7 0,891 0,892 0,541
Céc thanh )
phin tai Nhén biét thuong hiéu AW 5 0,871 0,855 0,541
san thuong | jap tudng thuwong hiéu AS 6 0,913 0,911 0,634
hiéu

Long trung thanh LO 4 0,851 0,854 0,593
Tai san thuong hiéu BE 3 0,804 0,308 0,584

Nguon: Phan tich cua tac gia
Kiém dinh méi quan hé twong quan giita cac thang do cta khai niém nghién ciru
thanh phan tai san thwong hiéu cho thay Chi binh phwong bang 313,895; bac tu do
df=203 véi gia tri p = 0,000. Tuy nhién, cac chi tiéu khac cho thdy mé hinh nay phu
hop véi dir liéu thi truong: TLI = 0,969; CFI = 0,971 va RMSEA = 0,040 da thoa man
diéu kién vé muc do pht hop voi dit liéu thi truong nhu Bang 5.
Bang 5. Cac chi s6 danh gia mirc do phit hop

ve gia tri phan biét giira cac khai niém

Cic chi sb %2 df 2/ df  p-value TLI CF1 RMSEA
Chi s6 md hinh 313,895 203 1,546 0,000 0,969 0,971 0,040
Chi s6 thoa man diéu <2 > 0,05 >090 >095 <0,070
kién phu hop

x2/ d.f. ratio < 2 (Nguyén Pinh Tho & cong sy, 2011), TLI > 0,90 (Hair & cong su, 2006~),
CFI>0,95 (Hu & Bentler, 1999), RMSEA < 0,07 (Hair & cdng su., 2006), p-value >0,05 (Nguyen
DPinh Tho & cong sy, 2011)
4.2. Kiém dinh mé hinh va gia thuyét nghién ciru
Két qua udc lugng ctia mo hinh 1i thuyét chinh thirc dugc trinh bay nhu Bang 6 cho
thdy Chi binh phuong bang 378,744, df = 265 véi gia tri p-value = 0,000 (<0,05) chwa
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thoa man nhu mong doi do quy mé mau. Tuy nhién, cac chi tiéu khac cho thdy mo
hinh nay phu hop véi dit liéu thi truong: TLI = 0,972; CFI = 0,976 vi RMSEA =
0,036. Két qua nghién ctru thuc nghiém vé tai san thuong hiéu thanh long Binh Thu4n
phtt hop v6i mé hinh li thuyét cua tac gia David Aaker (1991, 1996). Két qua kiém
dinh m6 hinh va gia thuyét dugc thé hién nhu Hinh 2.

Bang 6. Cac chi s6 danh gia mirc dd phut hop vé mé hinh nghién ctru

Cic chi sé 2 df y2/df  p-value  TLI CFI RMSEA
Chi sé mé hinh 378,744 265 1,429 0,000 0,972 0,976 0,040
Chi sb thoa man diéu <2 >0,05 >09 >095 <0,070
kién phu hop

¥2/ d.f. ratio <2 (Nguyén Dinh Tho & cdng sy, 2011), TLI > 0,90 (Hair & cdng su, 2006), CFI~>
0,95 (Hu & Bentler, 1999), RMSEA < 0,07 (Hair & cong sy, 2006), p-value > 0,05 (Nguyén
Dinh Tho & cong sy, 2011)

Chi-square=378 744, df=265; p=.000; TLI=972; CFI=976; IFI=976; RMSEA=_036

ST @3D CED

(e QL2 75 =1
€D, [SIHC] iy - E3D
Cedd QL |t QL BE €3D
@ gt: A 71 - @
D QL7 a7
26
€1
72
€1D AVV2 Xo
€™ AW )
€15 y
E1dD AWT
42
Lo @

As1[[asz2]ass[asa]aws]avwe ||_o4[|_03||_02]|_o1 |
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Hinh 2. Két qua kiém dinh mé hinh va gia thuyét nghién ctru

Tién hanh kiém dinh cac gia thuyét nghién ctru tong hop trong Bang 7. Két qua
kiém dinh cho thay cac gia thuyét déu dugc chip nhan véi muc y nghia 13 0,05.
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Bang 7. Két qua kiém dinh céc gia thuyét nghién ciru

Estimate S.E. C.R. P Label
QL < AW 0,37 0,065 5,67 0,000 Chép nhan Hy
AS <ee- AW 0,295 0,045 6,581 0,000 Chép nhan H,
AS <--- QL 0,259 0,043 6,049 0,000 Chap nhéan Ho
LO <ee- QL 0,3 0,055 5,437 0,000 Chép nhan H;
LO <e- AW 0,219 0,056 3917 0,000 Chap nhan Hs
LO <e-- AS 0,403 0,088 4,586 0,000 Chép nhan H;
BE < QL 0,292 0,059 4,964 0,000 Chap nhén H;
BE <ee- AW 0,188 0,057 3,281 0,001 Chép nhan H;
BE <e-- AS 0,359 0,09 3,994 0,000 Chap nhan H,
BE <e- LO 0,281 0,079 3,555 0,000 Chap nhéan Hy

Nguon: Phén tich cua tac gia
5. THAO LUAN KET QUA VA HAM Y NGHIEN CUU

5.1. Thao luin két qua nghién ciru

Két qua nghién ctru cho thdy cac thanh phén tai san thwong hiéu thanh long Binh
Thuén ¢6 moi quan hé voi nhau. Cu thé:

Nhan biét thwong hiéu AW c6 anh huong dén chat lugng cam nhan QL cta nguoi
tiéu dung vé thuong hiéu tri cay thanh long Binh Thuén (gia thuyét Hs) phii hop vi li
thuyét va cac nghién ctru thyc nghiém (Tong & cong su, 2009; Yoo & cong su, 2000).

Nhan biét thuong hi¢u AW va chét luong cam nhan QL c6 anh hudng truc tiép dén
lién tuong thuong hiéu AS (gia thuyét Ho va Hio) phu hop véi li thuyét va cac nghién
ctru thyc nghiém (Tong & cong su, 2009; Yoo & cong su, 2000).

Nhan biét thuong hi¢u AW, chét luong cam nhan QL, va lién tuong thuong hi¢u
AS ¢6 anh hudng truc tiép dén 1ong trung thanh cua khach hang vé thuong hiéu (gia
thuyét Hs, He, H7) phii hop véi 1i thuyét va cac nghién ciru thuc nghiém (David Aaker
1991; Yoo & cdng su, 2000; Tan & cong su, 2011).

Bén canh d0, cic thanh phan nay ciing tic dong dén tai san thuong hiéu BE (gia
thuyét Hi, Hz, H3, Hs) pht hop véi 1i thuyét va cac nghién ctru thuc nghiém (Aaker,
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1991, 1996; Keller, 1993, 1998; Yoo & cong su, 2000; Nguyén Dinh Tho & Nguyén
Thi Mai Trang, 2011).

Két qua nghién ctru cling chi ra thanh phan chét luong cam nhan QL c¢6 anh hudng
manh dén tai san thuong hiéu BE, long trung thanh thuwong hiéu LO. Do vay, ham ¥
nghién ctru can tap trung vao chat lugng cam nhan cta ngudi tiéu ding vé thuong hidu
thanh long Binh Thuéan.

5.2. Ham y nghién ciru

Dua vao két qua nghién ciru, mot sb goi ¥ vé mat chinh sach nham gia ting chit
luong cam nhan cua khach hang vé thuong hiéu: (1) Nang cao chit lugng trai thanh
long dap tmg yéu cau cua thi truong thong qua: Ung dung céng nghé vao san xuét, thu
hoach va bao quan dé san pham c6 chat lugng, miu ma déng nhét va ting thoi gian st
dung; (2) Xay dung quy trinh cong nghé cham so6c, thu hoach va bao quan trai cay tuoi
va pho bién rong rdi dén cac nha san xuat; va (3) Quan li chat ché vé sinh an toan thuc
pham tir khau san xuat dén khau tiéu thy san pham theo tiéu chuan VietGap.

Bén canh d6, mot s6 ham ¥ nham ting nhan biét va lién tudng cuia khach hang vé
thuong hiéu, bang cach: (1) Tang cuong quang ba gidi thiéu loi ich, cong dung tét cho
strc khoe cua trai thanh long nhiam kich thich thi hiéu tiéu dung, ting dung luong thi
truong; (2) Phat trién hé thong phan phdi tai cac thi truong, tiép can va sir dung cac
cho dau méi, cac hé thng siéu thi 1am khau cau nbi dé mo rong thi truong, tiéu thy san
pham nhiéu hon, hiéu qua hon; (3) Thong qua cac co quan xuc tién thwong mai ciia cac
tinh, thanh phd dé d& nghi hd tro gidi thiéu cac ddu mdi, mot sé doanh nghiép kinh
doanh trai cdy co6 uy tin, c6 nang luc; tir d6 to chirc chuwong trinh lam viéc, két nbi
doanh nghiép thanh long Binh Thuan véi céc tinh thanh, hd tro cic hoat dong xiic tién
nhu dam phan thuong mai, khao sat thi truong, tim kiém co hoi dé mo rong thi truong;
va (4) Quang ba thuong xuyén bang cac video clip, cic phong sy chuyén dé trén cac
dai phat thanh truyén hinh, bao chi trung wong, dia phuwong, cac website uy tin trong
nude dé tao sy than thién, ua chudng cua nguoi ti€u dung ddi véi san phém thanh long
Binh Thuan.

5.3. Han ché va hwéng nghién ciru tiép theo

Dé tai chi tap trung khao sat d6i tugng 1a khach hang tiéu dung truc tiép ma chua
quan tdm dén ddi twong khach hang tiéu ding gian tiép (nha ban 1é va nha ban buén),
trong khi ddi twong nay ciing ¢ nhitng anh hudng khac nhau dén tai san thuong hiéu.
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Vi vdy, can c¢6 mot nghién ctru vé tai san thuong hiéu két hop giita khach hang tiéu
dung truc tiép va khach hang tiéu dung gian tiép.

Do bi gidi han vé mat thoi gian va ngan sach nén dé tai chi thuc hién khao sat
nghién ctru véi 400 dap vién (trong do 338 phiéu tra 10i hop 1) tai TP.HCM va TP.
Phan Thiét theo phuong phép ldy mau thuan tién. Didu nay 1am han ché trong viéc
kiém dinh do tin cdy cua cac thang do nghién cuum
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